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News Release 

Datacraft FY2007’s results achieved record revenue and highest after-tax profit in six years on back of strong Q4 performance

Board proposes dividend per share of 6.3 US cents - up 34 per cent
Singapore, 14 November 2007 – Datacraft, the region's leading independent IT solutions and services company, today reported its unaudited results for the fourth quarter and the full year ended 30 September 2007. 
Financial Highlights

	Financial year ended 30 September
	2007

US$ million
	2006

US$ million
	y-o-y %

improvement

	Revenue
	        580.8
	482.2
	20%

	Pre-tax Profit 
	41.2
	   30.1*
	37%

	Profit after-tax 
	30.3
	   21.1*
	44%

	Earnings Per Share (US cents)
	    6.76
	       4.57*
	48%

	Dividend Per share (US cents)
	  6.3
	      4.71
	34%

	Three months ended 30 September
	2007

US$ million
	2006

US$ million
	y-o-y %

improvement

	Revenue
	161.0
	130.9
	23%

	Pre-tax Profit 
	  12.1
	     9.0
	35%

	Profit after-tax 
	    9.1
	     6.4
	43%


* Excluding the one-time insurance settlement gain of US$5.15 million in Q2 FY2006.
Results for 12 months ended 30 September 2007

Revenue for FY2007 rose 20% year-over-year to US$580.8 million, setting a new record for the Group.  Growth was evenly spread between the services and hardware businesses which reported growth of 20% and 21% respectively.  At the after tax level, profit rose 44% year-over-year to US$30.3 million, the highest in six years.

The Group continued to generate healthy cash flow from operations, amounting to US$29.4 million for the year, and its balance sheet remains strong with US$150.5 million net cash. During the year, Datacraft also spent US$6.9 million to purchase 5,973,000 of its shares or 1.3% of shares outstanding, and paid a total dividend of US$ 21.3m to its shareholders.
In view of the Group’s strong financial performance and healthy cash position, the Board is proposing a final dividend of 6.3 US cents per share, an increase of 1.59 US cents or 34 percent over the prior year dividend.  This comprises an ordinary dividend of 3.4 US cents, representing 50% of profits after tax, and a special dividend of 2.9 US cents. 
Results for Q4 ended 30 September 2007

For Q4 FY2007, the Group achieved its best top line and bottom line quarterly results. Group revenue increased 23% year-over-year to US$161.0 million whilst profit after tax grew 43% to US$9.1 million.  The 23% year-over-year revenue growth was driven by a robust 29% growth in services revenue and a 20% increase in hardware revenue.
Profit margins at all operating levels were at the highest in six years. Gross margin for Q4 FY2007 was 19.6%, representing a significant improvement over 18.7% in Q4 last year and 18.8% in the prior quarter.  Results were boosted by the favourable revenue mix and healthy margins from the services and hardware businesses.
"By any standards, FY2007 has been a record year – with record annual revenue, strong Q4 results and good dividends. It crowns a five year period of solid track record with top line growth from US$329m to US$581m; bottom line growth from US$1m loss to US$30m profit; and positive cash generation every year," said Datacraft's chief executive officer Bill Padfield.

"I am also very pleased to note that we were not only able to accelerate top line growth to 20% over last year, we also grew our gross margin to 19.1%,” said Padfield.
For the full year, gross margin was 19.1%, improving from 18.8% last year.  The improvement is a result of the Group’s continued pursuit of productivity gains and, its  focus on the more profitable, higher value businesses.
From a geographic perspective, all of Datacraft's four major regions achieved revenue growth, with particularly strong performances in India and Greater China.  Most Asean countries also performed well with higher revenue and profitability, but this was partially offset by a lower contribution from Thailand. Japan, while still sustaining a full year operating loss, has shown encouraging improvements in business momentum and profitability in Q4.
Looking ahead, the Board noted that recent volatility in the global financial markets, however, raises the possibility of a potential slowdown in demand from the financial services sector, which accounts for around 30% of Group revenue.  At present, there has been no discernible impact on Datacraft’s business arising from the financial market turbulence so far and the company will continue to monitor the situation closely.

“We started the new financial year with our order backlog at an all time high of US$183 million, underpinning demand outlook in the near term.  Asia continues to offer exciting growth opportunities and I believe Datacraft is well positioned to benefit from this and will continue growing its market leadership position given its strong fundamentals. We have a proven business model that delivers consistent, positive results and strong cash flow, resulting in a strong balance sheet with no debt,” added Padfield. 

“More importantly, we have excellent support from our employees and clients, whose satisfaction ratings are at all-time highs. The Group’s annual client satisfaction survey score hit another new high, which represents the fifth straight year of improvement.  The employee satisfaction survey score also showed a consistent year-over-year improvement - 11 countries recorded a higher score with two countries maintaining their previous score,” said Padfield.
Key Business Wins 

Significant contracts announced by Datacraft during Q4 FY2007 included:

· Leading global enterprise software firm, India – Connecting more than 600 people via a next-generation converged communications network infrastructure for the world’s leading enterprise software company in its Gurgaon office in India.

· Bank Central Asia, Indonesia – Highly-secure next-generation data center project using Datacraft Uptime maintenance services help ensure high service availability,

· Ministry of Foreign Affairs, Thailand – Upgraded MFA's existing network to support current needs as well as future applications which will inevitably require higher bandwidth.

· Freight logistics provider, Kintetsu, Malaysia – Designs and implementation of a solution to connect numerous offices across Malaysia over a single Internet Protocol (IP) wide area network.

· NYK Cruises Co.Ltd, Japan – Five-year agreement to maintain a ship-wide network for Japan's largest luxury cruise liner, the Asuka II.

· Apple Daily, Taiwan – High availability digital media management solution from Datacraft to speed up production of one of Taiwan's most popular daily newspapers.

· Bharti Airtel, India – Carrier grade Ethernet network project to connect 110 locations across Bangalore, providing business customers with VPN services and high-speed Internet access and retail customers with new video, IPTV and voice content-based services.

· Bank Pertanian, Malaysia – MPLS VPN solution from Datacraft boosts performance, productivity and resiliency at one of Malaysia's most successful financial services organisations.

Focused Market Strategy

During the year, Datacraft launched its vertical industry initiatives in line with its strategy of extending its market focus and penetration in four key industries - Financial Industry Services, Media and Communications, Manufacturing and Travel & Transportation. It has done this by aligning its sales, solutions and marketing with the vertical industries in order to grow its market share. This focused strategy will also provide the Group with a single view of its clients for better traction and engagement, which will be fully implemented across the region in FY2008.
Major awards

In FY2007, Datacraft won several awards, which include:

· British Business Awards 2007 for the Information and Communications Technology category
· Cisco Global Enterprise Partner of the Year 
· Cisco Solutions Innovation Partner of the Year – Datacraft Korea 

· Cisco APAC Learning Partner of the Year - Training Partners
· Microsoft Advanced Infrastructure Solutions, Active Directory® and Identity Management Partner of the Year 
· Microsoft Advanced Infrastructure Solutions, Exchange Migration and Deployment Partner of the Year 
· Microsoft Technology Adoption Award for Unified Communications - Datacraft India
About Datacraft

Datacraft is the leading independent IT services and solutions company in Asia Pacific. The company helps clients plan, build, support and manage their IT infrastructures. Datacraft combines an expertise in networking, security, Microsoft operating environments, storage and contact centre technologies, with advanced skills in consulting, integration and managed services, to craft IT solutions for businesses.

A member of the Dimension Data Group, Datacraft is listed on the main board of the Singapore Exchange and is a component company of the Straits Times Index. Headquartered in Singapore, Datacraft operates in more than 50 major offices and has over 1,350 employees across 13 Asia Pacific markets. More information can be found at www.datacraft-asia.com.

For further information, please contact:

Esther Quah (Datacraft Asia) Tel: (65) 6322 6688 / (65) 6322 6619

(Email: esther.quah@datacraft-asia.com)

Datacraft Asia Ltd, 6 Temasek Boulevard, #26-01/05 Suntec Tower Four, Singapore 038986 Tel: 65-63226688 Fax:65-63237933
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